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Table 1 Evaluation index system of red tourism network attention
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Table 2 Red tourism network attention in China from 2011 to 2018

H#y 20114F 20124F 2013 4F 20144F 20154F 20164F 20174F 20184F
1 0.0002 0.0002 0.0011 0.0002 0.0051 0.0027 0.0034 0.0039
2 0.0018 0.0106 0.0002 0.0034 0.0003 0.0083 0.0069 0.0010
3 0.0093 0.0168 0.0106 0.0105 0.0105 0.0190 0.0217 0.0170
4 0.0125 0.0147 0.0129 0.0136 0.0157 0.0182 0.0111 0.0203
5 0.0155 0.0182 0.0142 0.0159 0.0162 0.0176 0.0199 0.0227
6 0.0187 0.0187 0.0125 0.0187 0.0268 0.0213 0.0242 0.0330
7 0.0111 0.0105 0.0168 0.0077 0.0291 0.0232 0.0162 0.0225
8 0.0090 0.0086 0.0071 0.0094 0.0250 0.0120 0.0185 0.0202
9 0.0067 0.0075 0.0143 0.0127 0.0284 0.0136 0.0181 0.0176
10 0.0051 0.0083 0.0187 0.0126 0.0206 0.0276 0.0210 0.0237
11 0.0052 0.0096 0.0137 0.0120 0.0173 0.0137 0.0266 0.0220
12 0.0051 0.0048 0.0125 0.0113 0.0148 0.0119 0.0206 0.0143

SAE 0 0.0999 0.1284 0.1345 0.1280 0.2097 0.1893 0.2082 0.2183

R3 20112018 FEEHIBRBEMERETENZTHERE

Table 3 Seasonal concentration of red tourism network attention in China from 2011 to 2018

GG 2011 4F 20124F 20134F 20144F 20154F 20164F 20174F 20184F
1 66.3068 66.9846 57.4469 66.9767 34.5984 47.5370 44.6561 43.0115
2 42.5600 0.0047 67.0924 32.5653 66.8708 15.7106 252218 61.9062
3 0.9848 222217 0.2138 0.0163 11.0348 3.0011 4.4393 0.2962
4 17.7722 9.6877 1.5909 5.1492 0.6830 1.7121 9.0004 0.9157
5 51.0076 34.0981 5.1174 16.4975 0.3522 0.9182 1.4805 43318
6 107.7476 38.7993 0.8607 39.4034 19.6590 8.6818 10.9251 45.9283
7 7.6176 0.0241 17.2443 5.2105 30.6812 15.5671 0.2852 3.9688
8 0.4043 2.6471 9.1205 0.9089 12.7696 3.9959 0.2974 0.8746
9 2.6307 6.3217 5.3720 2.6396 26.9465 12731 0.1283 0.0778
10 11.3888 3.3982 31.0302 22615 2.1707 39.2574 3.0957 6.4843
11 9.9346 0.7561 3.3027 1.0828 0.0107 1.1618 19.6517 3.0918
12 10.6978 21.0856 0.9669 0.2672 1.6029 42152 24142 3.0905
Esan 5.2365 4.1436 4.0759 3.7967 4.1571 3.4524 3.1832 3.8076
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Fig. 1 Red tourism network attention in 31 provincial-level regions of China from 2011 to 2018
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Table 4 Order change of red tourism network attention in 31 provincial-level regions of China from 2011 to 2018
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Fig.2 Seasonal concentration index of red tourism network attention in 31 provincial-level regions of China from 2011 to 2018
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Table 5 Network attention of red tourism 5A-level tourist attractions of China in 2011 and 2018
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Table 6 Pearson correlation analysis of spatial-temporal characteristics of red tourism network attention
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Table 8 Unit root test of variables
Bl B LIRS e A SRS [
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Inscenic IPS 1.053(0.854) 0.919(0.821) 0.461(0.678) 0.435(0.668)
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Table 10 PVAR model parameter estimation
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Fig. 7 Impulse response of red tourism network attention to impact of various influencing factors
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Table 11 Panel error term variance decomposition
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Fig. 9 The iconic events of red tourism development in China since 1949
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Spatio-temporal characteristics and influencing factors of
Chinese red tourism network attention

GAO Nan', ZHANG Xin-cheng’, WANG Lin-yan’

(1. College of Culture Tourism, Shanxi University of Finance and Economics, Taiyuan 030031, China;
2. School of Economics and Management, Northwest University, Xi'an 710127, China; 3. School of
Economics and Management, Xi'an University of Technology, Xi'an 710054, China)

Abstract: Red tourism network attention degree is a typical method for measuring the
performance level of red tourism development promotion, and it is also an important reflection
of the influence of red tourism promotion level. This paper takes the "red tourism network
attention degree" of 31 provincial- level regions as the research object, and uses the Moran
index and panel vector autoregressive model to analyze the spatio-temporal characteristics and
the influencing factors of the red tourism network in China from 2011 to 2018. The results
show: (1) The network attention of the national red tourism shows a fluctuant growth trend in
the study period, and its seasonal difference is significant. (2) The national red tourism network
attention shows a decreasing trend from the eastern to central and western regions, but the trend
of attention in the red tourism 5A-level tourist attractions is prominent in the western region.
(3) The attention of red tourism networks in the 31 provincial-level regions has significant
global spatial autocorrelation. The phenomenon of "high-high" and "low-low" agglomerations is
concentrated in the eastern region, and central and western region. (4) The contribution of the
factors affecting red tourism network attention was ranked as follows: internet penetration rate >
per capita GDP > tourism information index > regional media attention > red tourism classic
scenic network attention.

Keywords: red tourism; network attention; influencing factor; PVAR model



